And avoid typos when trying
to make stupid puns…

**Some of the information gathered in this guide comes from Jason Lustig, International Comm 2003
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To my fellow Communications/Tikshoret Vice Presidents and RGB,
It’s my honor to officially welcome you to the magical world
of comm, you have a lot to accomplish and a lot to work on.
Being on board as a comm is only what you make of it. This
means that you can excel at your job and your work will
substantially pay off. However, it also means that you can neglect
your job and the world will keep turning without you. Plato once
said, “Wise men speak because they have something to say; Fools
because they have to say something.” Anybody can be a comm,
but only those who work hard will be effective ones. Anybody can
post a picture to Instagram, but only the talented can share a
story and promote events by posting a picture.
What’s amazing about being a communications officer is
that you are at the front of everything happening in USY. You
have the gift of being in the “now” for every event and every
program. You are responsible for everything in your chapter, and
that may sound like a burden, and it definitely is but truly, it’s a
privilege. Comm is the most compatible position and can work
well with every other position on their projects and expanding
yours.
Most of the time, you may hear that comm doesn’t do
anything for board. We know this isn’t true at all, and this year
it’s up to you to change that view. This is what effective
communication is all about, and that’s why I wrote this guide
how it is. If you need anything, I am a resource to you, feel free
to contact me.
Dear Comms, Be Amazing!

Louis Popkin
Cell Phone:

(301)-919-0107

Email:

comm@seaboardusy.org

Twitter/Insta/Snapchat: @louispopkin
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Precautions/Fears of Comm
“Siri, Define Miscommunication…”
There were four people named Everybody, Somebody, Anybody, and
Nobody. There was an important job to be done and Everybody was
sure that Somebody would do it. Anybody could have done it, but
Nobody did it. Somebody got angry about that because it was
Everybody’s job. Everybody thought Anybody could do it, but Nobody
realized that Everybody wouldn’t do it. It ended up that Everybody
blamed Somebody when Nobody did what Anybody could have done.

#ProcrastiNATION

Overdoing it…
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Why Comm is Amazing

And I know you’ll all use your powers for good :)

4

Power in Online Conversation
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Minutes
Taking minutes is so important and essential to your meetings and your
chapter functioning to its best. If you don’t know already, minutes are the
literal “minutes” of a meeting, they are basically notes of ideas said and
important information discussed through the meeting.









Focus on what’s being said. Take notes on it—just like if you were in school.
Use shorthand to write faster.
Don’t waste time writing down too much detail.
Make sure you can read your minutes.
When taking minutes, don’t forget to participate too.
Type the minutes as soon as possible after the meeting.
Leave out sarcastic or tactlessly frank comments.
Don’t forget to include the date and opening and adjourning times.

Newspapers
Newspapers are note necessarily essential but can be very beneficial. They are
completely you, whatever you want in your newspaper, you can do, let your
imagination run free. Here are some ideas of things to put in a newspaper.













Reports from past events.
Upcoming Events.
President’s Message.
Youth Director’s Message.
Editor’s Message.
Officer’s Reports.
Content Articles.
USYer of the Month.
News and Shmooz.
Regional and International News.
Letters to the Editor.
Content Fillers.
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Calendar
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Flyers
Flyers are an invaluable tool used to publicize specific programs or events.
Ideally flyers go out about every program. These contain all of the information
about a program that a USYer might need to know. Flyers can be done online,
on paper, or both! Flyers should have information about:










Who?
What?
When?
Where?
Why?
Cost?
RSVP?
What to bring?
Where can I get more info?

Tips about making flyers:










Don’t rely on a monthly calendar
Avoid leaving out information
Put the important information in the center
Don’t put the emphasis on the less important details
Put an attention grabbing picture on the page
Don’t use a famous character
Print on bright paper so it catches people’s attention
Don’t exclude people by using inside jokes
Be creative and make sure the flyer is seen.
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Phone Calls in a Nutshell
It’s important as a comm to be friends with your current members and
potential members. Phone calls can be fun and very effective ways of getting
USYers to your events. These are some tips on making phone calls work:











Be Very Personal.
Never Start With USY, ”I’m [blah blah] from USY…”.
Avoid talking down about other organizations.
Always be enthusiastic.
End the call on an upbeat!
Ahead of time, write down the info you need to give and receive.
Introduce yourself and fully explain why you’re calling.
Be persistent, but not annoying.
Don’t expect returned calls.
Be prepared to offer solutions to objections.
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Crafting “The Tweet”
Make sure you have all of the necessary content to get your message
across. This is more than just a personal social media but a method of
reaching everyone else’s personal lives.
“If you have an important point to make, don't try to be subtle or
clever. Use a pile driver. Hit the point once. Then come back and hit it
again. Then hit it a third time - a tremendous whack.”
--Winston Churchill

If your chapter has their own
account, make sure you’re logged
into the correct account before
posting.

You are limited to 140 characters, so
it’s very important that you get your
whole message.
“Good words are worth much, and
cost little.” – George Herbert
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Once something is on the internet,
it’s out there, make sure you
proofread your post before showing
it to everyone.

Final Thoughts

Don’t forget that being a communications
officer or RGB member means that you have
direct connections to the rest of USY and the
best resources around.

**Some of the information gathered in this guide comes from Jason Lustig, International Comm 2003

“Words are singularly the most powerful
force available to humanity. We can
choose to use this force constructively
with words of encouragement, or
destructively using words of despair.
Words have energy and power with the
ability to help, to heal, to hinder, to hurt,
to harm, to humiliate and to humble.”

--Yehuda Berg
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